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Presentation Agenda 

• Status of MDTV Rollout 

• A/153 Standards Update 

• Mobile EAS Development 

• Overview of MCV/Dyle TV 

• Overview of Mobile500/MY DTV 
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ATSC MDTV Station Activity 

• 130 US stations are “on air” in 50 DMA’s 

– Many are running 2 or more services 

– MCV branded as Dyle TV now available in 35 

markets 

– M500 branded as MyDTV is preparing initial launch 

• 3 Canadian station in 3 DMA’s 

• 2 Mexican stations in Mexico City 

• 1 Station in Bermuda  

– DMTV is running 6 services + 2 ATSC SD channels 

5-Nov-12 
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Receiver Status 

• Samsung Metro PCS Phones – available now 

• El Gato iOS dongles  - available late October 

• Siano iOS dongles – available November 

• Belken iOS dongles – available November 

• RCA  basic Android tablet receiver – available 

November 

• AudioVox  In Car receiver -  Q1 2013 

• RCA advanced Android tablet receiver – available Q2 

2013 

• Escort is planning an in car repeater 

– MDTV to WiFi 
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ATSC  A/153 Update 

• ATSC A/153 Mobile DTV was standardized on 

10/15/09 

• Scalable Full Channel Mobile Mode (SFCMM) was 

added in 2010 

• In 2011, broadcasters requested video resolution and 

encoding profile additions based on tablet devices  

with larger, higher resolution screens becoming 

popular  

– Main profile and higher resolutions were added Q2 2012 

• ATSC S4 has recently been seeking a solution to the 

lack of dynamic range with the audio systems on 

small mobile devices 

– Recommended solution: lower dial norm reference to  -13 

 5-Nov-12 
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A/153 & M-EAS 

• At NAB 2012 LG, PBS Harris and Roundbox 

demonstrated a method to provide emergency alerting 

on mobile DTV devices 

– Banner alert messages and rich media files 

• The Open Mobile Coalition petitioned the ATSC BoD 

to create a new work item leading to the 

standardization of MEAS 

• ATSC S4-7 was formed to tackle the process 

– The current estimate is for the standardization to be 

completed and balloted during Q1 2013 

• Details of MEAS will be presented by Wayne Luplow 

following this presentation 

5-Nov-12 





















 

 

• CBS is currently 

experimenting with 3 

O&O stations as part of 

MCV 
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• Colleen Brown, President of the Board 

– President and CEO, Fisher Communications 

• Rob Hubbard, Vice President & Secretary 

– President and CEO, Hubbard Television Group 

• Bert Ellis, Treasurer 

– President, Titan TV 

• Mark Aitken, Technology Partnerships Chair 

– VP of Advanced Technology, Sinclair Broadcast Group 

• Jimmy Goodmon, Content Partnership Chair 

– VP, General Manager, Capitol Broadcasting Group 

 

Mobile 500 Alliance    Board of Directors 
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• Kerry Oslund (ex officio) 

– Corporate VP, New Media, Schurz Communications 

• Joe Igoe – Chair, Public-Private Partnerships  Committee (ex 
officio) 

– Chief Technology Officer, WGBH 

 

Mobile 500 Alliance    Board of Directors 



• Organized to create broadcaster-centric 
Mobile DTV industry in U.S., September 2010 

• Incorporated as Delaware non-profit 
corporation, November 2010 

• Bylaws adopted; membership expressly 
opened to all broadcasters 

• First Annual Meeting, April 2011 
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Mobile 500 Alliance 
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The Mobile500 Alliance, comprised of leading television broadcast 
organizations, is proposing a voluntary statement of principles to help 
guide the development of an open, competitive, pro-consumer, and 
successful Mobile DTV industry. This proposed statement is based on 
input, advice, and requests from companies and organizations in the 
broadcasting, programming, consumer electronics, private equity, and 
software and hardware industries that are bringing Mobile DTV to 
market. We are seeking an open and collaborative process to refine the 
proposed list and create a consensus statement that can be embraced 
by the whole industry. 

Proposal for an Industry-wide Statement of Principles to Foster an Open and 
Competitive Market for Mobile DTV 

Mobile 500 Alliance    Statement of Principles 



• Developing a Mobile DTV business model permitting 
consumers to view popular broadcast content, as well 
as non-broadcast content with enhanced features 

 

• Securing content arrangements with program 
suppliers and enhanced consumer device features 
with electronics manufacturers 

 

• Building on the Mobile DTV standards activities of the 
OMVC to develop a business model 

 

• Inclusive organization, that invites participation and 
involvement from virtually all Broadcasters 
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Mobile 500 Alliance   Mission 



• The Mobile500 Alliance is a voluntary alliance of 50 
member television broadcasters and 437 broadcast 
stations  

• Current Alliance members reach 94% of U.S. 
television households 

• The goal of the Alliance is to seek and develop strong 
partnerships to create nationwide availability of 
mobile digital television 
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Mobile500 Alliance 



44 

BROADCAST COVERAGE: 94% OF THE ENTIRE COUNTRY 

• 50 Broadcast Companies 

• 437 Full Power TV Stations 

• 18 of Top 20 Markets 

• 48 of Top 50 Markets 

• 95 of Top 100 Markets 

• Over 260 Million Consumers
1 

 
1
Nielsen Media Research, 2+ Persons in Covered DMAs 

Mobile 500 Alliance    Coverage Footprint 
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Mobile 500 Alliance  Member Groups      
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• Gaining momentum around the world 

• Major investors, strategic partners, 
advertisers, and key suppliers see a major 
upside for mobile video 

• Extends brands to new devices, services, and 
audiences in local markets 

• Monetizes spectrum 

• Builds additional asset value 

MDTV is Important 
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• Consumers want more access to mobile video 
content 

• Wireless providers can’t meet demand 

• Broadcast-based MDTV platform is best suited 
to address 

• Broadcasters must work together 

 

The Mobile Environment is Moving Quickly 
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• Anchored by DTV, augmented with 
Internet & 3G content 

• Core, standard ATSC-M/H building 
blocks... 

– 100% compatible with ATSC-M/H 
– Service guide, AV streams, NRT 

based Widgets 

• Supplemented with –  
– Subscription + Ads + PPV revenue 
– Large,  integrated media + 

broadcast 
– Specialized clients 
– Rich Interactivity 

• Resulting in a premium MDTV-
based service for rich, multifunction 
devices 
 

Mobile500 Alliance   A Comprehensive Mobile Media 
Service 



• Additional streams of revenue to further monetize 
content 

• Launch additional MDTV only channels with new 
content 

• Launch a new industry 

• Assure the future and viability of your affiliates 

 

 

 

 

 

49 

Mobile500 Alliance    Value Proposition 



• Commercial beta launch in multiple markets 

• Create an end-to-end commercial solution that 
M500 member companies may adopt 

• Secure content distribution agreements 

• Continue to add members 

• Continue to light up markets 
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Mobile500 Alliance    Goals For 2012 
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Mobile500 Alliance is now branded as: 



M500 Product Vision:    For M500 members, to 
generate       revenue with M/H 
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CLOSED CAPTIONING 

•  Fast To Market 
•  Live TV & Recording of Live TV 
•  Video On Demand 
•  Social Media Integration 
•  Closed Captioning 
•  Interactive Advertising 
•  Audience Measurement 
•  Conditional Access Ability 

Mobile 500 funded the development of the specific ESG & 
NRT server and device middleware with various vendors; 
matching business requirements and enabling better business 
for the member broadcast stations. 
  
The MyDTV device middleware is currently being integrated 
into M500 broadcast member stations nationwide allowing for 
ATSC-M/H 
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• Specialized in Mobile Broadcast since 2005 

– Founded in September 2000 (12 years old) 

– Focused on end-to-end solutions (server and client) 

– Offices in Paris (all R&D), Washington DC & Tokyo 

• Experienced Development Team 

– Credentials from implementing standards real life 

 [DVB-H, DVB-SH, ATSC-MH, ISDB-Tmm,..etc.] 

– Numerous patents on metadata management 
 

• Highly Scientific Background 

– Strong participation in standardization groups 
• OMA, 3GPP, MPEG, DVB, ATSC - Contributor, Editor and Chairman 

– Co-development activity with leading R&D centers 
• Research institutes, Universities and R&D laboratories, for  

example NTT R&D and INRIA (the co-inventor of FLUTE protocol) 
 

 



• Nielson and Rentrak ratings increase for existing programing viewed on mobile devices 

• Translates to higher revenue for individual stations 

• Accelerated Media sells and traffics all banner ads and interstitials within the app 

• Revenue is distributed among the M500 Alliance members 

• Stations can sell their own Video On Demand content and keep the revenue 

• Pre-roll and sponsorship opportunities 

Mobile DTV Revenue 

4 



Increased ratings for existing 
programs through Nielsen and 

Rentrak ratings 

Share of interstitial 
and banner 

advertising on the 
app for member 

stations 

Rich media/pre-
positioned video in 

local markets via 
Opanga & pre-roll 

inventory revenues 
on station VOD 

content 

MyDTV Creates Multiple Ways to Drive Revenue 
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Alliance Revenue 

Station Revenue 
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Questions? 

jadrick@harris.com 


